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CURRENT .EDU SITE VS NEW .EDU SITE

• Loosely connected set of “micro-sites”

• Content
• Typically designed top-down
• Look & feel per page
• Content & “code” interwoven
• Content reuse / updating 

challenging

• High technology barriers 

• No centralized review

• Consistent theme throughout entire 
.edu site

• Content-centered approach
• Focus on news, events and calls to 

action (CTAs)

• Moderation process

• Improved ability to reuse, search and 
update content

Current Future



WHAT WE’RE KEEPING

• Website organization
• Mission & Audience

• Content Authorship / Responsibility
• Departments will maintain control of content and updates. 



WHERE WE’RE HEADING

• Structured data
• Faculty bios
• Highlights (news) / Calendar Events

• Enable content reuse across
• Departments
• Sites (siumed.edu, siumed.org & intranet)

• Consistent visual design
• Centrally managed & updated

• Elimination of duplicate content (LINK, DON’T COPY!)
• Content moderation (Clinical Marketing & Public Relations)



Technical Details



LAYOUT CHANGES

• Emphasis on call to actions (CTAs) where feasible
• Switch to “row-based” layout

• Easier support of mobile devices

• Eliminate fly-out menus
• Accessibility improvement
• Better mobile support
• Easier to maintain/scale



GRAPHICAL CHANGES

• Most graphical elements centrally managed
• Minimum resolutions are required to maintain quality & aspect ratios
• High resolution, stock SIU photos will be available through a shared 

server
• Building library of stock SIU photos

• Call to action banners
• Featured page banners



HOMEPAGE

• Featured CTAs
• Audience & Mission links
• Site wide highlights & events



AUDIENCE/MISSION PAGE

• Content targeted to selected 
audience/mission
• CTAs
• Departments
• Highlights
• Events



DEPARTMENT PAGE

• Content targeted to selected 
department

• CTAs
• Sub-units
• Menu
• Highlights
• Events



FEATURED PAGE



BASIC PAGE



Next Steps



HOW TO APPROACH DEPARTMENT WEBSITE

• Design with usability in mind
• Know your target audience
• Keep website simple
• Keep it easy to maintain
• Don’t duplicate content that’s already published (Locations, About 

Springfield, Patient appointment information)



HOW TO ORGANIZE DEPARTMENT WEBSITE

• Approach content like an org chart
• The closer to your homepage, the more general topics should be
• Know the types of pages available to build within site (basic, featured, 

highlights, etc.)
• Plan how content will be presented and organized
• Try to avoid using .pdfs on site



TO DO:

• Determine a website contact(s) within your department
• Determine workflow process for migrating content and keeping content 

updated
• Get trained in Drupal (sessions are being scheduled)
• All content needs to be migrated to new site no later than April 15


